DigitalMarketingRemote

Marketing Audit & Plan

01 Overview




02 What we found in the account and on the website

Tracking
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Zero Custom Conversions are set up.

Campaigns & ad spend

Funnel Leads Campaign =~
View Content events were ever recorded
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Ads

Landing page views Cost [ LPV Spend

Confirmed: of the active ads end on a dead link.

Targeting

Advantage+ audience is switched off.




Age breakdown (last 30 days, active campaign)

Landing page views Reach Cost | LPV Spend

Website

Site performance (Lighthouse, live homepage)

Total Blocking Time Cum. Layout Shift Speed Index






03 Competitor research

What they claim that doesn't




04 Keyword research

Avg. monthly searches Bid range Competition



05 Marketing plan & recommendations

What we'll do

The capacity math

Budget — two options



What we'll charge
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What we can deliver
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