DigitalMarketingRemote

Marketing Audit & Plan

01 Overview




02 What we found
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Campaigns & leads
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[ Of those  leads, none have become a paying client.
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Targeting & ads
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The ad copy promises brands "up to = million in sales in the next = days" — this breaks Facebook's own
advertising rules and puts the whole ad account at risk.

Website (the exact page the ads send people to)

The "Read Full Breakdown" buttons on the case studies don't work — they go nowhere.




03 Competitor research

What they claim that doesn't



04 Keyword research

Avg. monthly searches Bid range Competition



05 Marketing plan & recommendations

What we'll do
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Budget
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What we'll charge

T G . A, — - o, gy W —— -
-

What we can deliver
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